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Abstract 
Genre Analysis of abstract writing has drawn academicians’ attention in recent years. The rhetorical organization of 
research article abstracts has undergone several studies (Swales 1990, Bhatia 1997, Salager-Meyer 1990, Don 
Santos 1996, Hyland 2000 & 2005, Tseng 2011). Their studies focused mainly on cross-linguistic and cross-
disciplinary aspects of this part-genre. This study looks into the rhetorical organization specifically of tourism 
research article abstracts, which has either been under represented or overlooked.  A corpus of 35 tourism research 
article abstracts was chosen randomly to describe the move-structure. Results suggest significant variations in the 
move-structure method and strategies for realization of communication objectives by the authors. Both linguistic 
and pedagogical implications are discussed at the end. 
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1. Introduction 
The rhetorical organization of research article abstracts refers to its move-structure organization, which realizes 
the communicative objective(s) of the authors. A move, according to Swales (1990), is a text segment that has a 
certain function and can be identified by its particular “linguistic clues” (p. 45). 
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Move analysis is a top-down approach that analyzes the discourse structure of a text consisting of a “sequence of 
moves”, where each move represents a stretch of text serving a particular communicative function (Samraj, 2008; 
Kanoksilapatham, 2007), which can be identified by linguistic clues (Swales, 1990). In line with Feak (2009), 
Swales further improves on the definition of moves that is, a functional and not a grammatical term that can “vary in 
length from a phrase to a paragraph” (p.5). However, the analysis of a move is based not on sentences or paragraphs, 
but on the communicative intentions of the writers who employ various strategies. Moves are fairly well established 
whereas the status of strategies has so far been neglected. They are linguistically correlated but not the same. Moves 
are essentially rhetorical, whereas strategies are motivated by non-linguistic considerations. For example, Swales 
(2004) in his Create A Research Space model uses four steps – counter-claiming, indicating a gap, question-raising, 
or continuing a tradition – to realize the move “establishing a niche”. Here he uses steps in lieu of strategy. One may 
use any strategy yet the move still remains the same. The strategies therefore are non-discriminatory, but the moves 
can make significant difference in the genre-status.  
An abstract is a brief and objective representation of a document or an oral presentation. A well-prepared abstract 
enables readers (a) to identify the basic content of a document quickly, (b) to determine its relevance to their 
interests, and thus (c) to decide whether they need to read the document in its entirety. Ventola (1994a, p. 333) 
opines that abstracts have become a tool for mastering and managing the ever-increasing information flow in the 
scientific community. They act as a gateway for the readers to select articles to read, for journals and conference 
organizers to evaluate contributions and either to accept or reject a paper. It is also claimed, “English-language 
abstracts guarantee that the reported results of scientific work will circulate worldwide” (Ventola 1994a, p. 333). 
Research article abstracts usually “should be placed on the first page of each abstracted item between the title and 
the beginning of the text (American National Standards Institute/National Information Standards Organization 
239.14-1997)”. Abstracts are of several types and vary in terms of function, content etc. 
Abstracts play an important role in enabling writers to realise: 
 
• Communicative purpose(s) throughout;  
• Moves which give the genre a definite structure; and 
• Several strategies, chiefly linguistic and non-linguistic 
 
Abstracts are of several types, varying in terms of the functions they serve in the genre, the type of research, and 
the contents. In this paper, I have identified three types of abstracts that require mention: 
Informative Abstracts are generally used for experimental investigations, inquiries, or surveys. These abstracts 
state the purpose, methodology, results, and conclusions presented in the original document. In these instances, a 
results-oriented arrangement, in which the most important results and conclusions are placed first may be useful to 
some audiences. 
Indicative Abstracts describe the paper rather than paraphrase it; methodology or results may not be mentioned. 
These may be used for essays and conference proceedings. 
Structured Abstracts are arranged according to prescribed headings. According to the American National 
Standards Institute/National Information Standards Organization, the contents for these abstracts contain the 
following specific elements: purpose, methodology, results and conclusion (ANSI/NISO 239.14-1997).  
An abstract must be intelligible to the readers without reference to the document it represents. It should be clear, 
not obscure, retaining the balance and emphasis of the original document.  It should be concise yet fulfill the content 
requirements and written coherently as well. An abstract is restricted within a range of 30 (for editorials, letters) to 
300 words (one page monographs and theses). However, research papers, articles, and portions of monographs are 
preferably within 250 words. 
This study is important for Tourism, a multi-dimensional and newly developing research area, which is situated in 
the context of many countries. For example, Malaysia stands as the number 11 in world’s best tourist destinations 
(2013) and one of the world’s top ten most visited tourist destinations (2014).  Therefore, local researchers as well as 
their foreign counterparts can use the knowledge gleaned from this paper both academically and in the field of 
research and innovation.  In this study, tourism research article abstracts were chosen to discuss the move-structure 
and the strategies used by researchers to achieve the communicative purposes.  
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According to Lores (2004), research article abstracts are different from RAs in the following three aspects: 
function, rhetorical structure and linguistic realization. Past research on move-structures of abstracts began with 
ANSI (1979), which set abstracting standards by proposing that any abstract of an academic research paper should 
have the following sequence: Scope and Purpose, Methodology, Results, and significant Conclusions. Salvager-
Meyer (1990) investigated medical English research papers, case reports and review articles. He found six moves, 
namely statement, purpose, methods, results, conclusions and recommendation. Bhatia (1993) in his study on Sales 
Promotion letters discovered four definite moves, namely Purpose, Method, Findings, and Conclusion. Dos Santos’s 
(1996) study on abstracts chosen from Applied Linguistics reveals five moves with minor changes: situating the 
research, presenting the research, describing the methodology, summarizing the results and discussing the results. 
Dahl’s (2000) work on Scientific Experimental abstracts posits moves termed as Background, Purpose, 
Methodology, Results, and Comments on results. Finally, mention must be made that the literary abstracts show 
three moves, starting with Topic, followed by an Argument, ending with a Conclusion.  
Similarly, Hyland (2000) emphasized the importance of the persuasive function of abstracts for these reasons: the 
massive production of research and ‘information explosion’. Researchers decide if the article is worth reading or not, 
based on the abstract (Li & Ren, 2011, Santos, 1996). For this reason, academic writers use effective rhetorical 
choices in their abstracts, in addition to informing readers of the article’s content (Hyland, 2000; Li & Ren, 2011). 
Hyland (2000) found that non-native novice writers are unaware of the value or the persuasive function of the 
abstracts. His research on 800 research article abstracts from eight fields involved the following moves and functions 
(see Table 1).  
 
Table 1. Hyland (2000) Five-moves model of abstracting and their functions 
 
Moves Function 
1. Introduction Establishes context of the paper and motivates the research 
or discussion. 
2. Purpose Indicates purpose, thesis or hypothesis, outlining the intention 
behind the paper. 
3.Method Provides information on design, procedures, assumptions, 
approach, data, etc. 
4. Product States main findings or results, the argument, or what was 
Accomplished. 
5. Conclusion Interprets or extends results beyond the scope of paper, 
drawing inferences or pointing to applications or wider 
implications. 
Source: Hyland, K. (2000). Disciplinary discourses: Social interactions in academic writing. London: Longman. 
 
1.1. Generic study on tourism RA abstracts 
In a PhD thesis “A Genre Analysis of Tourism Attraction Leaflet Produced and Distributed in Thailand in 2004”, 
Mongkholjuck (2008) investigates three main aspects, i.e. the main communicative purpose, the rhetorical move-
structure, and the prominent linguistic features. Findings reveal that the communicative purpose of the 30 leaflets 
was informative, with five obligatory and four optional moves detected. The linguistic features included the use of 
tense, noun phrases, modal/auxiliary verbs, adjectives and imperative sentences.  
Yiu Ling (2008) investigated the features of tourism discourse in a travel brochure, reporting the choice of words, 
stylistic devices and grammatical structures, among other factors. 
In a co-authored paper on “Corpus-based Stylistic Analysis of Tourism English”, Ning and Qiaofeng (2011) 
analyzed the stylistic features of TEC (tourism English Corpus), based on FLOB (Frienburg Corpus of British 
English) to report differences between the two in the average length of words, content words, as well as theoveruse 
of proper nouns, scenic nouns, descriptive adjectives, and verbs which contributed to the promotion of translation 
and the learning of tourism English. 
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Chanpetch (2011) in a genre-based analysis explored 40 travel articles in Tropical Magazine to identify the 
prototypical patterns, functions and frequencies of each move and step, to find the overall communicative function 
of the genre detecting  six obligatory moves and  two optional moves. 
Agorni (2012), in another paper on a text in Italian translated into English examining the translators’ intervention 
to achieve successful communication, found that translators’ decisions at linguistic and explanatory level allowed 
reader’s involvement and affected the promotion of tourist destinations. 
Another recent PhD study using linguistically inflected methods by Hiippala (2013) on 58 tourist brochures 
focused on factors shaping the corpus, their structure and the change over time. Major findings in the longer 
versions of 1967 brochures turned into the short and easily digestible pieces of 2008, especially after the widespread 
use of graphic design in 1985.  
Godnic (2013) on 3,466 abstracts between 1980-2000, explored discoursal changes in research article abstracts in 
tourism studies,  finding that their use is increasing with a narrow range of lexical items, signaling changes in the 
author’s introduction of their research persuading readers to continue to read it 
Hanung (2013) in another generic study based on two brochures from two  Business school programmes wanted 
to find the social function, the schematic structure and the linguistic features of the data,  finding  that they were 
used to inform and promote the program of Stanford University. Schematic structures included  Headlines,  
Supplementary information,  Introducing the product,  Justifying the product,  Establishing credentials, Reader 
Attraction , Targeting the market, Describing the product, User endorsement, Additional Information, Value of the 
product, Soliciting response. The linguistic features employed were simple present tenses and the declarative mood 
in each brochure.  
Hence, this paper sets two purposes to discuss the move-structure and the strategies used by the researchers to 
achieve their communicative objectives. To attain these goals, two specific questions are formulated: 
1. What are the move-structure variations in the rhetorical organization of the corpus? 
2. What strategies did the authors employ to realize the communicative purpose(s) of these research article 
abstracts? 
The “Introduction” discusses the background and links the present research to the past studies, showing the 
relevance by documenting the gap for this paper. “Methodology”, the second part, highlights the corpus, the 
theoretical approach using the Hyland’s (2000) model of structuring abstracts, and the analytical process of the 
corpus by rationalizing the selection of the same. “Results and discussion”, as the most important section, reports the 
findings of move analysis and the linguistic features used as strategies by the researchers in step-by-step method, 
based on the frequency of occurrences to help readers understand the analysis easily. The final section, “Conclusion 
and implications” summarizes for the readers the major findings based on the two research questions, reviewing 
both the pedagogical and linguistic significances. 
2. Methodology 
The data for this study is composed of RA abstracts from Tourism Management research article abstracts from 
various International Journals and online-sources (see the corpus of TRA abstracts). A total of 35 research article 
abstracts were selected under interpretative paradigm (Neuman, 1997:68), using purposive sampling. The reason 
that different journals set different abstract writing guidelines for the writers paved the way for the study, showing 
potential variation in move structures and rhetorical strategies adopted by the respective researchers. The TRAAs 
fell into the category of informative and structured genre-part (see definitions above). The abstracts were all 
electronic retrieved randomly from on-line journals published between 2004 and 2013. 
 
Table 2. The statistics of the corpus 
 
The statistics of the corpus 
Pages     14 
Words    6,924 
Characters (no spaces)   41, 537 
Characters (with spaces)  48, 361 
Paragraphs    106 
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Sentences    597 
PDF files     35 
Average words per abstracts  197.82 
 
Two separate methods were employed as data analysis instruments to analyze the move-structure of the selected 
sample for interpretation.  
Hyland’s five-move model seemed to be better and more suitable for the present study than the traditional four- 
move model for three reasons.  First, it includes all the moves identified in the abstracts of other studies. Second, 
this is a more elaborate model including a five-move model: Introduction, Purpose, Method, Product and 
Conclusion. This framework, when compared to Swales IMRD, offers a finer classification than the four-move 
model as they distinguish between the Introduction and the Purpose Move (Li & Ren, 2011). Moreover, Hyland 
(2000) adopts a product move in lieu of the result move, as the former can better account for abstracts from the 
social science fields, which sometimes include not only a statement of empirical results but also a statement of the 
argument. 
By examining the textual organization of the corpora using the Model of Hyland in Table 2, the moves are coded 
with care and vigilance. Auckland’s (2009) two approaches namely a) top-down based on the contents of the 
abstracts and b) bottom-up based on the linguistic signals are effectively used to:  
x identify the moves and  
x set the move boundaries in abstracts. 
After that, the raw data was tallied for the frequency of occurrence analysis before presenting in a simple tabular 
form. Next, the samples were sorted again to find sequential representation of Moves in each article abstract. This 
sequence either in linear or non-linear form, guides the readers in understanding and following the patterns of move 
structure of these genre-part.  
In past studies either on a single discipline or cross-discipline, researchers used various measures for considering 
a move either obligatory or otherwise. A particular move is considered obligatory in this study only if it occurs over 
80% in the selected corpora; otherwise, it is considered optional. For reliability, the coded data were checked 
thorough an expert in the field to attain a higher inter-rater score. The findings of the article abstracts then were 
analyzed for descriptive interpretation. In all cases, results both in qualitative and quantitative forms were discussed 
and analyzed focusing on the set objectives and research questions. A sample RA abstract is given below in coded 
form: 
 
Sample of Tourism Management research article 
Abstract 
[M1]Over the last 25 years Malaysia’s tourism sector has emerged as an important source of foreign exchange for 
Malaysia. [M3] This paper applies univariate and panel Lagrange Multiplier (LM) unit root tests with one and two 
structural breaks to examine whether Malaysia’s ten most important tourist markets are converging [M2]. The study 
finds strong evidence that Malaysia’s tourism markets are converging [M4]. Based on these findings, implications 
are drawn about the success of the marketing strategies of Tourism Malaysia and the prospects for the continuing 
contribution of tourism to the Malaysian economy [M5]. 
Keywords: Convergence Hypothesis; Malaysia; Tourism; Unit Root; 
Lean, H. H. & Russell, S. 2006. “Marketing ‘Malaysia Welcomes the world’: Are Malaysia’s Tourism Markets 
Converging?” ABERU Discussion Paper 26, pp. 1-10 
2.1. Limitations 
x The sample size could be larger hence this  is a snapshot of a multidisciplinary field of study 
x Abstracts of high-impact or indexed journals should be included to achieve the feature of reputation as 
suggested by Nwogu (1997)   
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3. Results and data analysis 
There are variations in the rhetorical structure and linguistic features of RA abstracts across disciplines. The part-
genres are distinctive in terms of the move-structure, their type: informative, structured, the words frequently used in 
each move and the way(s) they fit into the conventional models of Move analysis. The analysis is conducted on RA 
abstracts chosen from Tourism Management, which belongs to a social science or “soft discipline” (Hyland, 2000). 
From the findings of the corpus, the obligatory moves of this part-genre are: M2 (Purpose), M3 (Methods), M4 
(product), and the optional moves are M1 (Introduction) and M5 (Conclusion).  After that, the codified moves 
(shown in table 6) are presented in table 3 according to the number of their occurrences and percentage in the data 
set. 
 
Table 3. Frequency of the occurrence of moves in thirty five TRAAs 
 
Move Frequency Percentage 
Introduction 13 37.1% 
Purpose 33 94.3% 
Method 33 94.3% 
Product 31 88.6% 
Conclusion 13 37.1% 
 
As shown in table 3, Move 2, 3, and 4 are obligatory, sharing 94.3 % (2) and 88.6% respectively in the overall 
corpora. The reason is perhaps that the researchers considered other moves (M2-M4) more important than M1 
because the study may be solely based on the analytical methods T-1, T-8.  On the other hand, Move 1 and Move 5 
both tend to be optional, with a lower 37.1% in the data set. Reasons for this may be that results and implications are 
sought. Interestingly, some newer moves beyond Hyland’s model in 35 TRRAAs coded are showing their own 
sharing in the corpora. For instance, Move 6 or Originality/value top-listed the structured abstracts with a 51.4%, 
followed by Move 7 or research limitations 20%, and Move 9 or Practical implications at 17.1% respectively in the 
corpora. The originality/value move is a significant move as the authors might have used it to “sell” their papers. 
The other two moves, namely Move7, Move 9, are used to inform future researchers what to adjust in their research, 
with the additional implications that this study has contributed respectively. M10 stays at the bottom with the lowest 
2.3% of the overall data. They are nonetheless optional in nature. 
Some abstracts are missing moves in the corpora shown in table 4 following the Hyland Model of five moves. 
The number is very high in case of Move 1 and Move 2, which is 62.9%. However, Moves 2, 3 and 4 are absent in 
the number of samples 2, 2 and 4 respectively. Reasons for this are some of these abstract are structured, with the 
Guidelines of the journal prohibiting writers from including them in their abstracts, especially in the Emerald 
Publication Ltd.   
  Table 4. Missing moves and their numbers in the corpus 
 
Missing moves No. of Abstracts Out of 35 No. of the sample Abstract 
M1 Introduction  22 1, 5-6, 8-9, 19-35 
M2 Purpose 2 7, 10 
M3 Method 2 7, 10 
M4 Product 4 7, 12, 15, 18 
M5 Conclusion 22 1, 2, 9, 14, 15, 19-35 
 
One of the main objectives of this study was to detect and report on the variations in the samples. Hence, 
variations are found in two major criteria: based on the aspect of linear or nonlinear feature of the moves and also in 
the order of the appearance of the same in the data.  Table 5 summarizes the findings. 
 
Table 5. Variation in the position and order of the move-structure in the corpus 
 
Variations in moves                                               Variation in order  
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Linear                    Non Linear  
4           (Introduction)    9   1st-2nd    (Introduction-Purpose) 
6           (Purpose)  25   1st-3rd    (Introduction-Method) 
7           (Method)  26   1st-4th    (Introduction-Product) 
7           (Product)  24   1st-4th    (Introduction-Product) 
10         (Conclusion)   3   3rd-5th    (Method-Conclusion) 
 
Table 5 shows that the general tendency of the moves in the corpus is non-linear, when compared to the linear 
moves. Linearity of the moves refers to the sequential appearance (i.e. M1-M2-M3-M4-M5) of the moves in any 
sample abstract whereas non-linear moves show irregularity in the same ordering. Another important finding is the 
variation in the order of the moves, which ranges from 1st-2nd (Introduction-Purpose) to 3rd-5th (Method-
Conclusion). Reasons for this may be the importance of move for the discourse community, the type and method 
employed for the research and the author’s freedom at least. 
 
Table 6. Summary of the Move structure of thirty-five Tourism-related RA abstracts 
 
 No. Move structure No. Move structure 
 
1 M2+ M3+M4+[M6] 19 M2+M3+M4+M7+M6 
2 M4+ M1+M2+M3 20 M2+M3+M4+M10+M6 
3 M1+ M2+M3+M4+M5 21 M2+M3+M4+M6 
4 M1+M2+M3+M4+M5 22 M2+M3+M4+M7+M6 
5 M2+ M3+M4+M5 23 M2+M3+M4+M6 
6 M2+ M3+M4+M5 24 M2+M3+M4+M6 
7 M2+ M1+M5 25 M2+M3+M4+M13+M6 
8 M3+M4+M5 26 M2+M3+M4+M7+M9+M6 
9 M2+ M3+M4 27 M2+M3+M4+M9+M6 
10 M1+ M2+M4+M5 28 M2+M3+M4+M7+M9+M6 
11 M1+M3+M2+M4+M5 29 M2+M3+M4+M9+M6 
12 M1+M2+M3+M5 30 M2+M3+M4+M8+M9+M6 
13 M1+ M2+M3+M4+M5 31 M2+M3+M4+M7+M6 
14 M1+M2+M3+M4 32 M2+M3+M4+M9+M6 
15 M1+M3+M2 33 M2+M3+M4+M7+M6 
16 M2+M1+M3+M4+M5 34 M2+M3+M4+M6 
17 M1+M3+M4+M5 35 M2+M3+M4+M7+M6 
18 M1+ M2+M3+M5 ----  
 
3.1. Move-structure analysis of the data set 
A step by step method description is carried out for easy understanding under the following headings: 
 
Move 1— Introduction 
Generally, the first move in any RAA relates the present study to current knowledge based on past research. 
Moreover, authors may opt to rationalize their research by highlighting a problem or gap. Only 13 examples of M1 
are found in the corpus, all of which are tourism related RA abstracts. Most of the M1s in the abstracts’ function as a 
statement of present knowledge, for example Abstract 7, and / or identify a problem or gap as shown in example 
Abstract 4: 
7. This paper presents an understanding of the contribution made by the tourism towards poverty eradication in 
selected rural areas in Selangor, Malaysia. [TRAA-7] 
4. The tourism industry has become an important sector to both developed and developing countries, including 
Malaysia. Acknowledging positive advantages of tourism, much research has been carried out on small businesses 
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in the tourism industry [current knowledge]. However, direct impact of tourism on business performance is totally 
ignored [problem/gap]. [TRAA-4] 
M1 of RAAs in past research works is usually the opening move. However, in this study, only 28.5 % 
occurrences of M1 are initial, whereas the other 71.5% are detected at various positions: before M3, M5 or after M4 
indicating the variation in the linear order of RAAs in the field of tourism and management. The authors exercised 
their freedom in placing the M1 wherever they want.  
The authors of tourism related RAAs treated situating the research or Move 1as as an optional introductory part 
of the abstract sharing only 37% of the total corpus. The reason may be this Move in formative abstracts is not as 
important as their other counterparts are namely Purpose Method and Product Moves. 
 
Move 2–Purpose 
M2 or the purpose move stands for the purpose of the study in this research. Van boon and Swales (2007) stated 
that M2 is usually categorized into two forms: the descriptive form aiming to describe the features of the study or 
the purposive form using key expressions like “the aim”, “concerned with”, “the main objective” or “the goal”.  It is 
significant that 33 out of 35 TRRAAs (94%) have M2 in the abstracts. Similar findings are presented in Santos 
(1996) and Van Boon and Swales (2007)’s research analyzing English abstracts.  
 
Move 3—Method 
In this move, the writers refer to descriptive information on the subjects, procedures, materials, instrument, and 
/or design of the study showing how the research was carried out. The method move (M3) is an obligatory move in 
sharing (33ė94%) in TRAAs.  
Move 4–Product 
The product move states main findings or results of the study. It may additionally present an argument or what 
was accomplished. The frequency of occurrence of M4 in TRAAs it is 87% (31 out of 35). Interestingly, M4 appears 
in various positions. For example, it appears as the last move (M4) in Abstract 9 of TRAA. Moreover, it is usually 
found as the move before M5 or last move in TRAAs. For example: 
9. The findings suggest that the authority and relevant stakeholders in the industry should provide greater 
emphasis and effort in developing competence and strengths in these identified factors in order to improve overall 
destination competitiveness locally as well as globally. [TRAA-5] 
 
Move 5–Conclusion 
Ideally, it is the last move of the abstract. The conclusion move or M5 interprets or extends results beyond scope 
of the paper, for example, in Abstract 4 of TRAAs. Sometimes, it draws inferences, or points to applications or 
wider implications as shown in example Abstract 13. Additionally, it may include an action plan or 
recommendation,  as  in example 18. 
There are additional moves with new titles found in many cases, mainly in the abstracts of TRAAs. For instance: 
4. This finding consolidates tourism development theory that tourism is an important catalyst for entrepreneurial 
development and small business performance. It also justifies the government efforts in promoting and developing 
the tourism industry in general and island tourism in particular. [TRAA-4] 
13. Implications for Budapest’s city marketing are discussed. [TRAA-13] 
18. Finally, a list of action plans will be recommended to provide a systematic mechanism for enhancing regional 
cooperation in the region.[TRAA-18] 
3.2. Linguistic features analysis of the corpora 
Present perfect tense is used in example Abstract 1: 
Health and spa tourism has increasingly become an important economic and marketing strategy for hoteliers, 
resorts and tourist destinations to attract tourist visitations. [Abstract-1]  
Simple present tense is also evident in the following abstract:  
There are four major attractions that can be identified as cultural heritage, which are traditional Malay houses, 
handicraft and gold embroidery crafted locally. [Abstract-2]  
Passive structure is used to have impersonalized effect in various positions as shown in Abstract 4: 
Islamic tourism is associated with the religious, spiritual and cultural aspects of tourism. [Abstract-4] 
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The tourism related RAAs have signal words such as “this” or “the” as the subject with a head noun (paper, 
study, research), as shown in example Abstract 1. The reporting verb of M2 used in TRAAs show a wider range of 
choice of the authors: estimates, presents, focuses, extend(s), applies, is investigating, analyzes, discusses, explores, 
aims, attempts, investigates, identifies, will trace, evaluate. The opening sentence in TRAAs consists of the 
sequence: Determiner + paper/study/research +reporting verb (active voice). For example,  
1. This paper estimates tourism demand in Malaysia based on the key economic factors like income, price, 
exchange rate, consumer price idea, distance, population and economic crisis using a Gravity model.[T-1] 
Present Progressing tense is used to indicate the purpose of study abstract 4:  
This paper is investigating the various features and popular destinations of Islamic tourism as practiced in 
Malaysia. 
The M3 in TRAAs varies from one phrase to several sentences, with the longest M3 in example Abstract 26, 
which has five sentences constituting about 2/3 of the abstract. The reason for this is it is a qualitative study, which 
involves several paradigms devoting more space in the abstract than their counterparts.  
26. A qualitative approach was adopted for the purposes of this research. The study site is the Bohai Bay wine 
region in Shandong Province, the birthplace of China’s modern wine industry and the largest wine-producing area in 
China. Chateau Changyu-Castel and Chateau Junding were visited in June 2010. Qualitative data were collected in 
the forms of observations of the wineries, interviews with wine tourists, focus group with tourism practitioners, and 
analyses of travel blogs, document excerpts, and official websites. Content analysis produced a thematic framework 
on people, promotion, and place.[TRAAs-26] 
They are seen either merged with other moves or embedded in TRAAs. M2 in example Abstract 8 is the main 
Move 1 in the sentence describing the background of the study and then in the continuing sentence; the methodology 
of the study is embedded as Move 3. Here, the communicative purpose of M1 is different from that of M3 in 
example abstracts 8 However, in example abstract 11, Move 3 or method is in opening statement which is embedded 
in the same line in Move 2 i.e. Purpose move.  
[M1]This study extends Ismail and Samdin (2010) work on demand factors in Malaysian tourism industry using 
the Gravity type approach for the panel data spanning from 2002 – 2010. The dependent variable uses in the model 
is tourist receipt in Malaysia from twenty-nine countries [M3]. [T-8] 
[M3]This paper applies univariate and panel Lagrange Multiplier (LM) unit root tests with one and two structural 
breaks to examine whether Malaysia’s ten most important tourist markets are converging [M2].[T-11] 
The strategy of merging M1 with another main move (M3) implies that the author of TRAAs uses the strategy for 
lack of space. 
The study on M4 reveals that the length of this major move in TRAAs is substantially ranging from one phrase to 
several sentences. However, authors do not tend to use this move to persuade the readers or “sell” the paper. They 
usually bring about the conclusion or originality of the study to serve that purpose. 
To talk about the contribution of the study, the writer uses simple future tense in the same abstract: 
This paper will contribute towards a better understanding about Islamic tourism and Malaysia destinations for 
tourist. 
4. Conclusion and Implications 
The above results demonstrates that the rhetorical moves in selected corpus show significant variation especially 
in cases of Move 1 and Move 5 which are clearly non obligatory or optional: 22 writers of 35 opted not to use them 
while writing the abstracts. One reason for this may be that the writers did not consider “the context” and 
“motivational aspects for the research” to be more important like their counterpart Moves (purpose, method and 
product). They are varied in showing the nonlinear ordering as well as difference in positional status ranging from 
1st to 2nd to 3rd to 5th. On the other hand, Move 2, Move 3 and Move 4 were found almost obligatory, where 33 out 
of 35 writers used them in their abstracts. However, variation is shown in terms of linear ordering and use of 
additional moves beyond the model of Hyland. Moves 2, 3, and 4 showed positional variation ranging from 1st to 
3rd to 1st to 4th. The additional moves detected in the mentioned moves were the research limitations/Implications 
move (M6), the practical Implications move (M7), the social implications move (M8) and the future directions move 
(M9). These additional moves do not fit into any of the models of move structure analysis. Researchers and writers 
must comply with these structures every time that they write and send papers to these journals for publication.  
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As for linguistic strategies, writers used several linguistic tools to realize their communicative purposes. For 
example, both simple present and present perfect tenses were used in Move 1 in Abstracts 2 and 1 respectively. 
Additionally, they also employed passive structures to keep their impersonal tone in the same move (see Abstract 4). 
Writers’ use of various words in the abstracts in Move 2 are categorized into two forms: the descriptive form aiming 
to describe the features of the study or the purposive form using key expressions like “the aim”, “concerned with”, 
“the main objective” or “the goal” (Van Boon and Swales, 2007). The tourism related RAAs have signal words such 
as (this, the) as subject with a head noun (paper, study, research) as shown in example abstract 1.  
The reporting verbs of M2 used in TRAAs show a wider range of choices of the authors: estimates, presents, 
focuses, extend(s), applies, is investigating, analyzes, discusses, explores, aims, attempts, investigates, identifies, 
will trace, evaluate. The opening sentence in TRAAs consists of the sequence: Determiner + paper/study/research 
+reporting verb (active voice). Sometimes, moves, for example purpose moves, are seen either merged with other 
moves or embedded in TRAAs.  Moreover, sentences in the corpora vary from single phrase to several sentences. In 
a single Move, for example Move 3 in Abstract 26, covered 2/3 length of the whole abstract.  
The communicative intentions of the writers also show variation in terms of using a certain move for example, 
lack of space (move 2) or covered more space due to the nature of study (in move 3, qualitative study involving 
several paradigms), to sell the article and to show the originality of their research work in move 4. 
The present study contributes to enhance basic but essential knowledge on abstracting research articles for 
publication in various journals by showing variability in the RA writing and publishing guidelines prescribed and 
followed by the respective journals of two disciplines. It discusses the rhetorical structure of them in terms of 
moves, words frequently used, and their types and contents. Moreover, the study demonstrates how the abstracting 
model of Hyland (2000) can be used in genre analysis within a single discipline while examining other relevant 
models at the same time.  
Furthermore, this small-scale research adds significant knowledge to the repertoire of genre-related academic 
writing literature in the field of Tourism Management research article abstracts. Finally, it sets new guidelines of 
teaching and learning academic writing courses for teachers and students (living and staying home or abroad to 
pursue various degrees in different disciplines), and researchers especially, who struggle with research article 
writing and publishing. 
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Appendix A.  List of Abbreviations 
Abbreviations    Meaning 
NNWs     Non-native writers 
NNNWs     Non-native novice writers 
RA      Research article 
RAAs     Research article abstracts     
TRAAs     Tourism research article abstracts 
  
Appendix B. The corpus of Tourism Research Article Abstracts 
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